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I write copy and content for all media, including UX.  
I develop brand voice and style, and collaborate on brand 
strategy. I mentor and supervise junior writers. 
I’ve wrietten professionally in many genres, both as a marketer and a civillian. I’ve also 
done significant work in design, print production, and fine arts—especially photography. 
I’m in a unique position to integrate these skills, and to work with specialists in these fields.

My goal is to elevate and strengthen your brand. To discover the core of your story—
what differentiates you. What resonates most profoundly with your customers and prospects. 
The rest is just skill and experience: crafting every message to reflect your deeper truth.

WORK
Senior Writer— Freelance 2019–present
Build verbal branding campaigns and establish brand tone-of-voice. Develop content 
strategy for campaigns and enterprise websites. Write style-guides, print and web ads, 
long-form web content, and social media campaigns. 

Agencies include FutureBrand, Cake Group, and Stirred Creative. Clients include Adient, 
Align, Ardbeg Whisky, LG, Philips Lighting, School of Visual Arts, Tag Heuer, TP-Link, and 
Harman International’s home and mobile brands: JBL, Infinity, AKG, Harman-Kardon, and 
Mark Levinson.

Senior Writer— Sweeten 2019–2022
Create and document verbal identity for this tech startup in the construction and home 
renovation market. Write all static web pages, application UX copy, marketing and 
transactional emails, SMS and in-app notifications, search and social media ads. Write 
and edit blog content and newsletters. Adapt voice for homeowners, general contractors, 
government agencies, and investors. 

Copywriter— Freelance 2005–2014

Print and web ads, long-form web content, brochure copy, DVD package copy, out-of-
home campaigns, social media.

Clients include, Atherley Shirts, El Al,  MTV Networks, Octopus Creative Group, Rolex,  
Viti-Vini, Underbelly, the Professional Rodeo Cowboys Association.

Design and Production — Freelance 1999–2012

Advertising design and production, web design, book cover and content design, consumer 
product graphics, Photoshop for print and web.

Agencies include Wolff Olins, SS+K, J. Walter Thompson, McCann Erickson, Lowe and Part-
ners, KBSP, Weiden and Kennedy, Siegel +Gale, Deutsch, and the Ad Council. Clients include 
MTV, RCA Records, Rolex, Mercedes Benz, Sony, verizon, Ralph Lauren, the Armory Art Show.  

SKILLS
Software G-Suite, MS Office, InVision, InDesign, Photoshop, Illustrator, Acrobat Pro, Final 
Cut Pro, Logic Pro, Wordpress, Slack, Jira, Asana

Other Writing have published fiction and non-fiction in internationally  
circulating magazines; have won honors in local and national competitions; have ghost-
written and edited work for private clients. 

Photography Work has been published and exhibited internationally, and  
collected by private and public institutions including the Museum of the City of New York 
and the San Francisco Museum of Modern Art. 

EDUCATION
Colorado College, B.A. English Literature; Substantial Creative Writing,  
Art History and Art Studio coursework; Distinction in English, Cum Laude

Awards International Copywriter Collective Copywriter of the Week, 2018

New York Foundation for the Arts / New York State Council on the arts Fellowship in  
Photography, 2019

Brooklyn Arts Council / NYC Dept. of Cultural Affairs grant for photography, 2009

Associated Colleges of the Midwest Nick Adams Fiction Award finalist   
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